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We have over 700 branches
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UVODNIK | EDITORIAL

VazZeni obchodni partnefi,

pripravili jsme pro vas dalsi vydani naseho tradi¢niho prizkumu, ktery mapuje zajem ¢eskych zaméstnanct o financni a nefinan¢ni benefity. Do prizkumu se
letos zapojilo 1 951 respondentu, ktefi ndm prozradili, jaké benefity jim poskytuje jejich sou¢asny zaméstnavatel a o jaké by méli zajem v budoucnu.

Letosni rok pfinesl prostrednictvim vladniho konsolida¢niho balicku do oblasti odménovani formou benefitll vyraznou zménu. Zatimco v predchozich

letech byly benefity danové uznatelnou polozkou, letos se zavedl limit, ktery stanovuje, Ze od dané budou osvobozeny jen benefity v hodnoté do poloviny
pramérné mésicni mzdy. Ocekavané plosné snizovani benefitl se vsak nekonalo. Hodnotu poskytovanych benefitli snizila jen necela tfetina zaméstnavateld.
Jini zaméstnavatelé se dostavaji do situace, kdy za udrzeni skaly benefitl pro své zaméstnance zaplati dokonce vice, nez tomu bylo doposud. Zaroven se da
predpokladat, ze se paleta benefitl nebude do budoucna rozsirovat.

Aby byl priizkum co nejpresnéjsi, rozdélili jsme respondenty a vysledné Zebricky na modré a ¢erné limecky, tedy pracovniky z rad délnik( a kvalifikovanych
femeslnikd z vyrobnich obor( a bilé limecky, reprezentované pracovniky kancelarskych obor(, zejména zaméstnance z IT a telekomunikaci, financi, HR,
obchodu a marketingu. Rozdily v preferencich jsme sledovali i mezi jednotlivymi vékovymi skupinami, podrobnéji jsme se zamérili zejména na nejmladsi
generaci na trhu prace, generaci Z.

Zajimavym zjisténim v tomto ohledu je skutec¢nost, Ze navzdory rozdilnym nazorlim a motivacim jednotlivych vékovych skupin jsou v oblasti benefit(i ve svych
preferencich vsichni respondenti jednotni. Napfi¢ obory i generacemi tak shodné vitézi finan¢ni benefity, jako jsou nejriznéjsi odmény, bonusy i prémie,

a benefity souvisejici s dovolenou, volnem ¢i flexibilitou. BohuZel, stejné jako v predchozich letech plati, Ze nabidka zaméstnavatel(l se stale nepotkava

s preferencemi a poptavkou zaméstnancu.

Vérime, Ze vam nas prlizkum pfinese inspiraci a pomUze vam pripravit skutecné atraktivni nabidku, kterd napom(ze k GUspésnému udrzZeni vasich stavajicich
zaméstnancl nebo k ndboru novych.

S Uctou,
Martin Malo



Martin Malo

Managing Director

Grafton Recruitment and Gi Group
Czech Republic & Slovakia

Dear business partners,

We have prepared a new edition of our traditional survey, which maps the preferences of Czech employees for financial and non-financial benefits. This year, 1,951
respondents participated in the survey and revealed to us what benefits they are provided with by their current employer and what benefits they would be seeking
in the future.

This year, the government’s consolidation package, has brought significant change to the area of compensation in the form of benefits. While in previous years benefits
were a tax-deductible item, this year a limit has been introduced which stipulates that only benefits worth up to half of the average monthly salary will be exempt from
tax. However, the expected across-the-board reduction in benefits did not take place. Just under a third of employers reduced the value of benefits provided. Other
employers are finding themselves paying even more than they used to in order to maintain a range of benefits for their employees. At the same time, it can be assumed
that the range of benefits will not expand in the future.

In order to make the survey as precise as possible, we divided the respondents as well as the final rankings into the categories of blue- and black-collar workers, i.e.
low-skilled workers and skilled craft workers in manufacturing, and white-collar workers, represented by office employees, particularly in IT and telecommunications
professionals, finance, HR, sales and marketing. We also examined differences in preferences between age groups, focusing in particular on the youngest generation
in the labour market, Generation Z.

An interesting finding in this respect is that despite the different opinions and motivations of the individual age groups, all respondents are unanimous in their preferences
in the area of benefits. Thus, across sectors and generations, financial benefits such as various bonuses, premiums or financial rewards, as well as benefits related
to holidays, time off or flexibility, are consistently winning. Unfortunately, as in previous years, employers” supply is still not meeting employees” preferences and demand.

We hope that our survey will provide inspiration and will help you develop a highly attractive benefit package that will help you to successfully retain your existing
employees or recruit new ones.

Sincerely,
Martin Malo



METODIKA | METHODOLOGY

Do priizkumu se zapojilo 1 951 respondent(i z celé CR. Slo o lidi
v ekonomicky produktivnim véku, ve valné vétsiné pripadt zaméstnance
na plny Uvazek. Zastoupeni vsak byli i pracovnici na Gvazek zkraceny.

Priizkum probihal formou online dotaznikového Setfeni. Respondenti
byli osloveni e-mailem zaslanym na databazi kontakt( spolec¢nosti
Grafton Recruitment a Gi Group v obdobi od 3. ledna do 2. inora 2024.

Vyplnéni dotazniku zabralo respondent(im zhruba 10 minut, coz je

idedlni doba pro udrzeni pozornosti.

BBEHAVI{O®

Vyzkum zpracovala spole¢nost Behavio. Zamérujeme se na inovace ve

vyzkumu trhu a odhalovani podvédomych motivaci vasich zakaznika
¢i zaméstnancl. Od roku 2015 pomahame v rozhodovani velkym
spolec¢nostem, méstiim i vladnim institucim. Radi pro vas pripravime
vyzkum na miru. Najdete nas na www.behavio.cz nebo se ndm rovnou

ozvéte na vojtech.prokes@behaviolabs.com.

1,951 respondents from all over the Czech Republic participated in the survey.
These were people of economically productive age, full-time employees in the
vast majority. However, part-time employees were also represented.

The survey was conducted in the form of an online questionnaire.

The respondents were approached by an email sent to Grafton
Recruitment's and Gi Group's contact database between January 3™ and
February 2m 2024.

It took the respondents about 10 minutes to complete the questionnaire,

which is an ideal time to stay focused.

This survey was executed by the Behavio Company. We focus on innovations in market
research and in revealing the unconscious motivation of your customers or employees.
We have been helping major companies, municipalities and government institutions to
make decisions since 2015. We will be happy to prepare tailor-made surveys for you.
You can find us at www.behavio.cz or you can contact us by sending an e-mail to

vojtech.prokes@behaviolabs.com.
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KONSOLIDACNI
BALICEK A BENEFITY

CONSOLIDATION
PACKAGE AND BENEFITS

PROPAST MEZI NABIDKOU
A POPTAVKOU TRVA

THE GAP BETWEEN
SUPPLY AND DEMAND
PERSISTS

GENERACNI ROZDILY
V BENEFITECH NEEXISTUJI

THERE ARE NO DIFFERENCES

IN BENEFITS BETWEEN
GENERATIONS

Lorisky podzim pfinesl vasnivou debatu o negativnich dopadech vladniho konsolidacniho bali¢ku na oblast
zaméstnaneckych benefit(i a nasledné i na cely trh prace. K Zadnym kritickym scénariim vsak nakonec
nedoslo. Nas aktualni prizkum mezi personalisty ukazal, Ze ve skutecnosti plnych 56 % zaméstnavatell
zachovalo benefity ve stavajici vysi, protoZze jejich objem nepresahuje hranici danové vyhodnosti.
Plvodni nastaveni benefitl zachovalo i dalSich 16 % spolecnosti, a to i navzdory skutecnosti, Ze to pro
né v soucasnosti predstavuje vyssi naklady neZ v lofiském roce. Zbylych 28 % firem se pak rozhodlo
balicek poskytovanych benefit(l snizit, a to tak, aby celkova vyse zlstala dariové vyhodna pro obé strany -
zaméstnance i zaméstnavatele.

Last autumn brought a heated debate about the negative impact of the government's consolidation package
on employee benefits and, consequently, on the entire labour market. However, there have been no critical
scenarios in the end. In fact, our recent survey of HR professionals showed that a full 56% of employers have
maintained benefits at their current level because the volume of benefits does not exceed the tax-efficiency
threshold. A further 16% of companies have also retained their original benefit settings, despite the fact that
this currently represents a higher cost to them than last year. The remaining 28% of companies have decided
to reduce the benefits package so that the total amount remains tax-efficient for both parties - employees
and employers.

Rozdil mezi tim, co zaméstnanci v oblasti benefitd chtéji, a tim, co od zaméstnavatell skutecné dostavaji,
zGstava nadale velky, a to napfi¢ vSsemi sledovanymi obory. Asi nejvétsi rozdil byl zaznamenan v pripadé
dorovnani mzdy v dobé pracovni neschopnosti u ¢ernych limeck(. O tento benefit stoji 90 % téchto
pracovnik, ¢erpat ho vSak mize jen zhruba desetina z nich. Tento benefit ma nejvétsi rozdil mezi poptavkou
a nabidkou i u bilych limeckd. Zajem o néj ma 86 %, dostava jej vsak jen 11 %.

The gap between what employees want in terms of benefits and what they actually receive from employers
remains large across all industries surveyed. Probably the largest gap was noted in the case of salary
compensation during periods of incapacity for work for black-collar workers. 90% of these workers want this
benefit, but only about a tenth of them receive it. This benefit also shows the largest gap between demand
and supply among white-collar workers. 86% are interested in it, but only 11% receive it.

Vzhledem k demografické kfivce a pozdéjsim odchodidim do diichodu bude jiz brzy na trhu prace zastoupeno
5 generaci. Zatimco v pracovnich navycich a motivacich se mezi sebou jednotlivé vékové skupiny lisi a navzajem
doplnuiji, v oblasti benefit(l jsou az na drobné odchylky ve svych preferencich jednotné. Zaméstnavatelé tedy
nemusi vytvaret balicky benefitd na miru jednotlivych generaci, ale mohou je poskytovat plosné.

Due to the demographic curve and later retirements, 5 generations will soon be represented in the labour
market. While the different age groups vary and complement each other in their work habits and motivations,
they are aligned in their preferences when it comes to benefits, except for minor variations. Employers
therefore do not have to tailor benefits packages to each generation, but can provide them across the board.
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ZAMESTNANCI SVE
PREFERENCE NEMENI

EMPLOYEES
DO NOT CHANGE
THEIR PREFERENCES

FINANCNI BENEFITY
CHCE PRAKTICKY KAZDY

NEARLY EVERYONE
WANTS FINANCIAL BENEFITS

FIREMNI AKCE JEDINYM
BENEFITEM, KDE SE NABIDKA
SETKAVA S POPTAVKOU

COMPANY EVENTS ARE
THE ONLY BENEFIT WHERE
SUPPLY MEETS DEMAND

Benefity sledujeme v rdmci nasich prizkumu jiz bezmala 10 let a prakticky po celou dobu se v zebficcich
pozadovanych i poskytovanych benefit(l objevuji ty stejné polozky, navic prakticky ve stejném poradi
- financni benefity, dovolend ¢i volno navic, flexibilita, profesni rozvoj, péce o zdravi. KdyZ uz se néjaka
nova nabidka objevi, zdjem o ni obratem vzroste - at uz jde o neomezené placené volno, kazdoro¢ni revizi
mezd dle inflace nebo programy péce o dusevni zdravi. Je zde tedy pomérné velky prostor na kreativitu
zaméstnavatell, bezpochyby maji své zaméstnance ¢im prekvapit.

We have been monitoring benefits in our surveys for almost 10 years and practically all the time the same
items have been listed in the rankings of desired and provided benefits, and virtually in the same priority
order - financial benefits, extra holidays or time off, flexibility, professional development, health care. When
a new benefit comes along, interest in it increases - whether it's unlimited paid time off, an annual inflationary
salary adjustment, or mental health care programs. There is therefore quite a lot of potential for employers
to be creative, and they undoubtedly have something to surprise their employees with.

Donedavna vysoka inflace nadale vyvolava velky tlak zaméstnancli na rlst mezd a financnich benefitd.
K nejpopularnéjsim z nich patfi v pfipadé modrych a ¢ernych limecka 13./14. mzda a bonusy (shodné
98 %), bilé limecky spolu s pracovniky z IT zase nej¢astéji poZzaduji kazdorocni revizi mezd dle inflace (97 %).
Bohuzel, i u téchto poloZek panuji velké rozdily v nabidce a poptavce.

Until recently high inflation continues to put a lot of pressure on employees to increase salaries and financial
benefits. Among the most popular are 13th/14th salary and bonuses for blue- and black-collar workers
(98%), while white-collar employees, along with IT professionals, are the most likely to demand an annual
salary adjustment for inflation (97%). Unfortunately, even for these items there are large differences in
supply and demand.

Jedinym benefitem, u kterého se nabidka zaméstnavatell setkava s poptavkou zaméstnancd, jsou firemni
akce. Plati to zejména u bilych limeckt a pracovniki z IT, ktefi stadle mnoho ¢asu travi praci zdomova a socialni
kontakt s kolegy je proto pro né zajimavou zménou. O firemni akce tedy ma zajem 76 % lidi z IT, 75 % se jich
muze Ucastnit. U bilych limeck( je to 75 % vs. 68 %.

The only benefit where employers” supply meets employees” demand are company events. This is especially
relevant for white collars and IT professionals, who still spend a lot of time working from home and therefore
find social contact with colleagues an interesting change. 76% of IT people are interested in company events,
and 75% can actually attend them. For white-collar employees, it is 75% vs. 68%.



STRUKTURA VZORKU | SAMPLE STRUCTURE

V jakych oborech pracuji?
Which sectors do they work in?

Vyroba a provoz

| 34 %
Workers
IT a telekomunikace I 15 %
IT and Telecommunications
Obchod E— 15 %
Sales
HR, marketing [r— 12%
HR, Marketing
Finance r— 99%
Finance
Administrativa - 2%
Administration
Bankovnictvi - 29
Banking
Jiné — 11 %
Other

10



STRUKTURA VZORKU | SAMPLE STRUCTURE

V jakém kraji pracuiji?
In what region do they work?

Hlavni mésto Praha

| 9
Capital City of Prague 26 %
Jihomoravsky'{ kraj . — 10 % Kralovéhradecky krgj = 4%
South Moravian Region Hradec Kralové Region
Moravtskosl?zsI.()'/ kraj ' [ 8% Kraj Vysocina = 4%
Moravian-Silesian Region Vysocina Region
Stfedocesky kraj - 6% Liberecky kraj = 3%
Central Bohemian Region Liberec Region
PIzel?sky’/ Ifraj . 59 Olomoucky kraj = 3%
Plzen Region Olomouc Region
Jihogesky kraj - 59% Pardubicky kraj m 3%
South Bohemian Region Pardubice Region
Ustecky kraj = 4% Zlinsky kraj | 3%
Usti nad Labem Region Zlin Region
Neuvedeno — 15 % Karlovarsky kraj I 1%

N/A Karlovy Vary Region



STRUKTURA VZORKU | SAMPLE STRUCTURE

Do priizkumu se zapoijilo 1 951 respondentt v produktivnim véku z celé CR. Z 51 % $lo o muze, ze
49 % o zZeny. Nejvice ucastnikl prazkumu mélo ukoncené vysokoskolské vzdélani, témér dvé pétiny
ukoncily stredni Skolu maturitni zkouskou.

1,951 respondents of the working age from all over the Czech Republic participated in the survey. 51% were men and 49%
were women. Most of the participants had a university degree, almost two-fifths had graduated from secondary school with
a high school diploma.

70% |

60% | "
Zeny Muzi
Female Male

50 % Vysokoskolské

. University
Stfedoskolské

Secondary
40% |
’ 25-34

30% |
35-44 45-54

20% | Stredoskolské*
Secondary*

10% | >55 . ,
° - rer |
Y
0% | . [ |

Pohlavi Veék Vzdélani (*bez maturity)
Gender Age Education (*without certificate)

12
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BILE LIMECKY | WHITE-COLLAR WORKERS

100 %
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X X X X X X X X X
8 8 ® 8 8 8 8 8 8

Benefity nabizené zaméstnanciim v poslednim zaméstnani
Benefits offered by the most recent employer

Benefity zadané zaméstnanci
Benefits desired by employees

0%
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Pocet respondentu: 845

Number of Respondents: 845
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BILE LIMECKY | WHITE-COLLAR WORKERS

Nejzadanéjsi benefity Nejméné popularni benefity
Most popular benefits Least popular benefits
o Bonusy, prémie —— 07 % o Firemni $kolka — 329%
Bonuses Corporate day care
7 éni revi i Sdileny sluzebni automobil
9 Kazdorpcnl .reV|ze.mezd podle.lnﬂace S 07 % 9 y — 41 %
Annual inflation-adjusted salary increase Corporate day care
Dovolend 5 tydn( a vice 96 % Ubytovani / prispévek na ubytovani
|
5 and more weeks of vacation © e Accommodation or accommodation 48 %
allowance
9 Flexibilni pracovni doba 95 %
| = .
Flexible working hours ° 0 Moznost studijniho volna ] 52 %
The possibility of study leave
13, ¢i 14. mzda —— 9
13% or 14 salary 924 % 6 Programy na podporu dudevniho zdravi 57 %
|
Mental health support programme °
Zdravotni volno / sick day
| 9
o Health leave / Sick days 24 %
MozZnost prace z domova
| 9
0 Possibility to work from home 22 %
Vano¢ni odmény (jiné nez vykonové)
Q Christmas bonuses I 91 %
(other than performance based)
0 Stravenky / stravenkovy pausal o
| 20 %
Meal vouchers / allowance
@ Obcerstveni nebo piti na pracovisti 89 %
|
Refreshments and drinks at the workplace °

16



BILE LIMECKY | WHITE-COLLAR WORKERS

BENEFITY S NEJVETSIM ROZDILEM POPTAVKY A NABIDKY

BENEFITS WITH THE GREATEST DIFFERENCE BETWEEN DEMAND AND SUPPLY

Tyto benefity vdm pomohou
udrZet stavajici zaméstnance
a také ziskat nové.

These benefits can help you
retain current employees and
also attract new ones.

Dorovnani mzdy pFi pracovni neschopnosti
Substitute pay during incapacity for work

Prispévek na dovolenou
Vacation contribution

13. ¢i 14. mzda
13t or 14t salary

Individualni rozpocet na osobni rist
Individual budget for personal growth

Neomezené placené volno
Unlimited paid vacation

KaZdoroc¢ni revize mezd podle inflace
Annual inflation-adjusted salary increase
Vanoc¢ni odmény (jiné nez vykonové)
Christmas bonuses (other than performance based)
Prispévék na dopravu ¢i MHD
Contribution to personal transport or public transport

Nadstandardni IékaFska péce
Above-standard medical care

Bonus pfi Zivotni udalosti nebo vyroci ve firmé
Bonus for life events or work anniversary

17
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80 %
70 %

60 %

50 %

40 %

30%

20%

10 %
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IT ATELEKOMUNIKACE | IT AND TELECOMMUNICATIONS

Nejzadanéjsi benefity Nejméné popularni benefity
Most popular benefits Least popular benefits

Kazdorocni revize mezd podle inflace Firemni skolka

| 9 I 9
o Annual inflation-adjusted salary increase 97 % o Corporate day care 34 %
Dovolend 5 tydnu a vice Sdileny sluZzebni automobil
e 4 , IEEEESS—— 9 % 9 4 — 43 %
5 and more weeks of vacation Corporate day care
Bonusy, prémie - Ubytovani / prispévek na ubytovani
| 95 % . . o
Bonuses Accommodation or accommodation 53%
9 Zdravotni volno / sick day 95 9 allowance
|
Health leave / Sick days ? 0 Vitaminy na podporu imunity 57 %
) . ) . | %
e Flexibilni pracovni doba 95 % Vitamins to support immunity
. ] | A
Flexible working hours o Slevy na firemni vyrobky nebo sluzby —— 579
e MozZnost prace z domova 94 9% Discounts on company products or services
| A
Possibility to work from home
13. ¢i 14. mzda
| 9
e 13t or 14t salary 73 %
0 Obcerstveni nebo piti na pracovisti 88 %
|
Refreshments and drinks at the workplace ?
Vano¢ni odmény (jiné nez vykonové)
0 Christmas bonuses I 87 %
(other than performance based)
Vzdélavaci kurzy a skoleni (jiné nez jazykové)
@ Educational courses, training I 86 %

(other than language courses)

20



IT ATELEKOMUNIKACE | IT AND TELECOMMUNICATIONS

BENEFITY S NEJVETSIM ROZDILEM POPTAVKY A NABIDKY
BENEFITS WITH THE GREATEST DIFFERENCE BETWEEN DEMAND AND SUPPLY

Tyto benefity vdm pomohou
udrZet stavajici zaméstnance
a také ziskat nové.

These benefits can help you
retain current employees and
also attract new ones.

13. ¢i 14. mzda
13t or 14t salary

Prispévek na dovolenou
Vacation contribution

Dorovnani mzdy pfi pracovni neschopnosti
Substitute pay during incapacity for work

Individualni rozpocet na osobni rist
Individual budget for personal growth

Neomezené placené volno
Unlimited paid vacation
Vanocni odmény (jiné neZ vykonové)
Christmas bonuses (other than performance based)
KazZdorocni revize mezd podle inflace
Annual inflation-adjusted salary increase
Prispévék na dopravu ¢i MHD
Contribution to personal transport or public transport

Bonus pfi Zivotni udalosti nebo vyroci ve firmé
Bonus for life events or work anniversary

Nadstandardni Iékafska péce
Above-standard medical care

21



v 4

BILE LIMECKY GENERACE Z (17-27 LET)
WHITE-COLLAR WORKERS GENERATIONS Z (17-27 YEARS)

v d

V4

v d

100 %
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R N xR xR xR xR X X X
g 8 & 3 8 2 8 8 =

0%

Benefity nabizené zaméstnanciim v poslednim zaméstnani

Benefits offered by the most recent employer

Benefity zadané zaméstnanci
Benefits desired by employees
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BILE LIMECKY GENERACE Z (17-27 LET)
WHITE-COLLAR WORKERS GENERATIONS Z (17-27 YEARS)

Nejzadanéjsi benefity Nejméné popularni benefity
Most popular benefits Least popular benefits
o Bonusy, prémie —— 7 % o Firemni $kolka — 329%
Bonuses Corporate day care
9 Kazdor.ocnl rewze.mezd podleilnﬂace S 07 9 e Sdileny sluzebni automobil r— 41%
Annual inflation-adjusted salary increase Corporate day care
e Dovolena 5 tydn( a vice E— 04 Ubytovani / prispévek na ubytovani
5 and more weeks of vacation e Accommodation or accommodation I 48 %
0 Flexibilni pracovni doba 95 % allowance
|
Flexible working hours ’ 0 MozZnost studijniho volna 59 9
|
13. & 14. mzda The possibility of study leave ?
h I 94 %
13" or 14" salary e Parkovaci misto
. | 57 %
e Zdravotni volno / sick day 94 % Parking space °
|
Health leave / Sick days ?
MozZnost prace z domova
| 9
0 Possibility to work from home 92%
Vano¢ni odmény (jiné nez vykonové)
e Christmas bonuses N 91 %
(other than performance based)
Stravenky / stravenkovy pausal o
I 920 %
Meal vouchers / allowance
e(acez.
@ Obcerstveni nebo piti na pracovisti I 89 9% (§'° ('?%
Refreshments and drinks at the workplace 2 oy
00 )
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BILE LIMECKY GENERACE Z (17-27 LET)
WHITE-COLLAR WORKERS GENERATIONS Z (17-27 YEARS)

BENEFITY S NEJVETSIM ROZDILEM POPTAVKY A NABIDKY
BENEFITS WITH THE GREATEST DIFFERENCE BETWEEN DEMAND AND SUPPLY

Prispévek na dovolenou
Vacation contribution

Individualni rozpocet na osobni riist
Individual budget for personal growth

&N . KaZdorocni revize mezd podle inflace
z @ - Annual inflation-adjusted salary increase
o 13. ¢i 14. mzda

13t or 14* salary

Dorovnani mzdy pfi pracovni neschopnosti
Substitute pay during incapacity for work

Tyto benefity vdm pomohou
udrZet stavajici zaméstnance

také ziskat A, v v -
3 R 7I5kat nove Prispévék na dopravu ¢i MHD

These benefits can help you Contribution to personal transport or public transport
retain current employees and Neomezené placené volno
also attract new ones. Unlimited paid vacation

Prispévék na kulturu / sport / volny ¢as
Contribution to culture / sport / free time

Nadstandardni Iékarska péce
Above-standard medical care

Bonus pfi Zivotni udalosti nebo vyroci ve firmé
Bonus for life events or work anniversary

P and Ze

c"'Z ° G@,)
9g,5u07

Q’QUQ:_') o
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ROZDILY V PREFERENCICH BIiLYCH LIMECKU
DIFFERENCES IN THE PREFERENCES OF WHITE-COLLARS

OBCHOD A MARKETING HR, ADMINISTRATIVA A PRAVO FINANCE
SALES AND MARKETING HR, ADMINISTRATION AND LAW FINANCE
VETSI ZAJEM | HIGHER DEMAND
Sleva na firemni vyrobky nebo sluzby Bonus pfi doporuceni zaméstnance 13./14. mzda
"Discounts on company products or services" Bonus for employee referral 13t and 14t salary
Auto i pro soukromé Gcely Prispévek na dopravu ¢i MHD Bonusy a prémie
Car for private use Contribution to personal transport or public transport Bonuses
MENSI ZAJEM | LOWER DEMAND
Firemni Skolka Sleva na firemni vyrobky nebo sluzby Auto i pro soukromé Ucely
Corporate day care "Discounts on company products or services" Car for private use

NEMAJI A CHTEJI | THEY LACK AND THEY WANT

S , Prispévek na penzijni nebo Zivotni pojisténi y Firemni stravovani nebo stravenky ¢i stravenkovy pausal : Bonus pfi doporuceni zaméstnance

~
= «~ Contribution to pension or life insurance ; Company meals or meal vouchers / allowance ; Bonus for employee referral
= X X

4
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BENEFITY, KTERE JSOU PRO BILE LIMECKY ZASADNI
BENEFITS THAT ARE ESSENTIAL FOR WHITE COLLAR WORKERS

. Zasadni . Caste¢né

Essential Partly

Kazdorocni revize a zvyseni mezd o o
X ) . X 85% 14 %

Annual inflation-adjusted salary increase

Dovolend 5 tydn( a vice . 82 % 16 %

5 and more weeks of vacation

Bonusy, prémie 82 % 17 %

Bonuses

Flexibilni pracovni doba 78 %

Flexible working hours

MozZnost prace z domova

-~ 75% 19 %
Possibility to work from home

13. ¢i 14. mzda

13th or 14th salary 65 % 29 %

Zdravotni volno (sick day)

. 60% 34%
Health leave / Sick days

Stravenky / stravenkovy pausal

52 % 37%
Meal vouchers / allowance - -

Vanocni odmény (jiné nez vykonové)

. 46 % 43 %
Christmas bonuses (other than performance based)

Moznost napracovat si hodiny

. 41% 37%
Opportunity to work extra hours
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Pocet respondentt: 672

N
N
0
%]
|
c
]
©
c
o
o
%]
O]
x
S
o
—
9]
B!
S
=)
P4

100 %

90 %
80 %

70 %

60 %
50 %

40 %
30%

20%

10 %

0%

31



MODRE LIMECKY | BLUE-COLLAR WORKERS

Nejzadanéjsi benefity
Most popular benefits

32

6000000000

Dovolena 5 tydnu a vice
5 and more weeks of vacation

Bonusy, prémie
Bonuses

13. ¢i 14. mzda
13t or 14t salary

Vano¢ni odmény (jiné nez vykonové)

Christmas bonuses
(other than performance based)

Stravenky / stravenkovy pausal
Meal vouchers / allowance

Obcerstveni nebo piti na pracovisti
Refreshments and drinks at the workplace

Zdravotni volno / sick day
Health leave / Sick days

Dorovnani mzdy pfi pracovni neschopnosti
Substitute pay during incapacity for work
Prispévek na penzijni nebo Zivotni pojisténi
Contribution to pension or life insurance

Moznost napracovat si hodiny
Opportunity to work extra hours

99 %

98 %

98 %

94 %

94 %

93 %

93 %

89 %

89 %

88 %

Nejméné popularni benefity
Least popular benefits

Firemni skolka
Corporate day care

MozZnost studijniho volna
The possibility of study leave

Programy na podporu dusevniho zdravi
Mental health support programme

Ubytovani / prispévek na ubytovani
Accommodation or accommodation
allowance

Slevy na firemni vyrobky / sluzby
Discounts on company products / services

35%

49 %

55%

56 %

61 %



MODRE LIMECKY | BLUE-COLLAR WORKERS

BENEFITY S NEJVETSIM ROZDILEM POPTAVKY A NABIDKY
BENEFITS WITH THE GREATEST DIFFERENCE BETWEEN DEMAND AND SUPPLY

Dorovnani mzdy pFi pracovni neschopnosti
Substitute pay during incapacity for work

Prispévek na dovolenou
Vacation contribution

S 13. & 14. mzda
z @ - 13t or 14t salary
o Individualni rozpocet na osobni rist

Individual budget for personal growth

Tyto benefity vdm pomohou Zdravotni volno / sick days

udrZet stavajici zaméstnance Health leave / Sick days

a také ziskat nové. Al sz
Nadstandardni |ékarska péce

These benefits can help you Above-standard medical care
retain current employees and Vanocni odmény (jiné nez vykonové)
also attract new ones. Christmas bonuses (other than performance based)

Prispévék na dopravu ¢i MHD
Contribution to personal transport or public transport

Naborovy prispévek
Hiring bonus

Bonus pfi Zivotni udalosti nebo vyroci ve firmé
Bonus for life events or work anniversary
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CERNE LIMECKY | BLACK-COLLAR WORKERS
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Benefity nabizené zaméstnanciim v poslednim zaméstnani

Benefits offered by the most recent employer

Benefity zadané zaméstnanci

Benefits desired by employees
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Pocet respondentt: 429
Number of Respondents: 429

100 % ; L L 3
Rozdil mezi ¢ernymi a modrymi limecky tkvi
90 % v jejich kvalifikaci. Zatimco zaméstnanci z rad
modrych limeckl prakticky Zadnou nepotrebuiji,
[ K
o000 o0 ® o, > ;s o1s « - P .r " Py p
* S e, . 80% ¢erné limecky ano, coz dokladaji bud konkrétnim
[ ) ;v s . v v e e epel »
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®_ o °
[ )
° 60%
i o The difference between black and blue collar lies
[ ) TR o
°® . . . . .
® s —e° *. 50 % in their qualifications. While blue-collar employees
e e [ ) N
o o » % need virtually none, black-collar employees do.
° L ° . . . . .
. S’ P .. 40% They prove it either with a specific vocational
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. - 30 %
® e ° ° ..
. o °e 0 ° test or similar.
[ ]
$ee,e, . % 20%
[ J ° [ ] °
® [ ® [ ] [ ) [ ]
... ) o ©® LY 'Y 10%
el 3
0%
2 > Q X o @ @ Q. SN o Q @ @ > e Qo o @
I O G ST F G S8 £ S8 S
g o & RN X $ 2 O & O o L S NG
S & WQ O S & d RS D N RN 3
PO A S O GO E I
L " S S S <Q <5 ¥ P oy S
Lo L S Q@ e & LSO N I ¢
24 $E S K\@i’@ &g S &
5 S G & S A
¥ & <°4\ & 4@,00{\
& S NS
¢ Q¢ S
& IS
3 v“bo

35



CERNE LIMECKY | BLACK-COLLAR WORKERS

Nejzadanéjsi benefity
Most popular benefits

36

6000000000

Dovolena 5 tydnu a vice
5 and more weeks of vacation

Bonusy, prémie
Bonuses

13. ¢i 14. mzda
13t or 14t salary

Vanocni odmény (jiné neZ vykonové)
Christmas bonuses
(other than performance based)

Stravenky / stravenkovy pausal
Meal vouchers / allowance

Obcerstveni nebo piti na pracovisti
Refreshments and drinks at the workplace

Zdravotni volno / sick day
Health leave / Sick days

Prispévek na dovolenou
Vacation contribution

Dorovnani mzdy pfi pracovni neschopnosti
Substitute pay during incapacity for work

Bonus pi Zivotni udalosti nebo vyroci ve firmé
Bonus for life events or work anniversary

99 %

98 %

98 %

96 %

93 %

93 %

92 %

90%

90 %

90 %

Nejméné popularni benefity
Least popular benefits

Firemni skolka
Corporate day care

MozZnost studijniho volna
The possibility of study leave

Programy na podporu dusevniho zdravi
Mental health support programme

Ubytovani / prispévek na ubytovani
Accommodation or accommodation
allowance

Jazykové kurzy offline
Language courses in person (on-site)

34 %

46 %

53 %

57 %

59 %



CERNE LIMECKY | BLACK-COLLAR WORKERS

BENEFITY S NEJVETSIM ROZDILEM POPTAVKY A NABIDKY
BENEFITS WITH THE GREATEST DIFFERENCE BETWEEN DEMAND AND SUPPLY

Dorovnani mzdy pFi pracovni neschopnosti
Substitute pay during incapacity for work

Prispévek na dovolenou
Vacation contribution

&N . Individualni rozpocet na osobni rist
- @ : Individual budget for personal growth
o 13. ¢i 14. mzda

13t or 14* salary

Zdravotni volno / sick days

udrZet stavajici zaméstnance Health leave / Sick days
a také ziskat nové.

Tyto benefity vdm pomohou

Nadstandardni |ékarska péce

These benefits can help you Above-standard medical care
retain current employees and Naborovy prispévek
also attract new ones. Hiring bonus

Prispévék na dopravu ¢i MHD
Contribution to personal transport or public transport

Vanoc¢ni odmény (jiné nez vykonové)
Christmas bonuses (other than performance based)

Bonus pfi Zivotni udalosti nebo vyroci ve firmé
Bonus for life events or work anniversary
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BENEFITY, KTERE JSOU PRO MODRE A CERNE LIMECKY ZASADNI
BENEFITS THAT ARE ESSENTIAL FOR BLUE AND BLACK-COLLAR
WORKERS

. Zasadni . Casteéné

Essential Partly

Kazdorocni revize a zvyseni mezd o o
. ; . ) 91% 8%

Annual inflation-adjusted salary increase

Dovolena 5 tydna a vice . v T

5 and more weeks of vacation

Bonusy, prémie o o

Bonuses

13. ¢i 14. mzda

13th or 14th salary 79 % 19 %

Stravenky / stravenkovy pausal

65% 30 %
Meal vouchers / allowance Z

Vanocéni odmény (jiné nez vykonové)

. 61% 33%
Christmas bonuses (other than performance based)

Flexibilni pracovni doba

. - 59 % 28%
Flexible working hours
Prispévek na penzijni nebo Zivotni pojisténi pr =
Contribution to pension or life insurance
MozZnost r)apracovat si hodiny = =
Opportunity to work extra hours
Zdravotni volno (sick day) =0 0

Health leave / Sick days
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FLUKTUACE
FLUCTUATION




Zkusenosti se zvysSenou fluktuaci dnes priznava
vice nez polovina firem. Hlavnim diivodem odchodt
zaméstnancu je pfitom skutecnost, Ze dostanou

od jiného zaméstnavatele nabidku vyssi odmény

za srovnatelnou praci. To vSak nemusi znamenat,

Ze nelze riziko odchodu téchto pracovnikil odvratit.

Praxe ukazuje, Ze cela rada pripadu je resitelnd, a to za pomoci vhodné
zvolych benefitl, spravné komunikace a dalSich nastrojd a zptsobd,

nového c¢lovéka.

Naklady na nabor a zaskoleni nového pracovnika se dnes totiz
obvykle pohybuiji ve vyssich desitkach tisic korun. Kdyz k této ¢astce
pfipocteme mzdu nového zaméstnance za prvni 4 mésice jeho
pUsobeni, coz je priimérna doba na zaskoleni a zapracovani kazdého
novacka, dostaneme se na ¢astku prevysujici 300 tisic korun.

Stoji tedy za Gvahu, zda namisto této sumy radéji neinvestovat do
stavajiciho a dobre fungujiciho zaméstnance, at uz formou zvyseni

jeho mzdy, benefitl nebo treba nabidkou profesniho rozvoje a rlstu.

40

Today, more than half of companies admit that they have
experienced increased employee turnover. The main
reason employees leave is the fact that they are offered
higher remuneration for comparable work by another
employer. However, this does not necessarily mean that
the risk of these workers leaving cannot be averted.

Experience shows that a number of such cases can be solved with the help
of appropriately chosen benefits, proper communication and other tools
and methods, which usually entail lower financial costs than searching for

a New person.

The costs of recruiting and training of a new employee today usually range
in tens of thousands of crowns. When adding to this amount the salary

of a new employee for the first 4 months of his/her employment, which

is the average time to train and integrate each newcomer, we come to an
amount exceeding CZK 300,000. Therefore, it is worth considering whether
instead of this amount it would be better to invest in an existing and well-
functioning employee, either in the form of an increase in his/her salary,

benefits or by offering professional development and growth.



NEJCASTEJSI DUVODY ODCHODU ZE ZAMESTNANI
THE MOST COMMON REASONS FOR LEAVING A JOB

Jinde je stejna prace vyrazné lépe odménovana
In another company, the same work is significantly better paid

Nevyhovuje jim jednani nadfizeného
They are not satisfied with their supervisor's behaviour

Nevyhovuiji jim vztahy z kolegy
They are not satisfied with their relationships with colleagues

Postradaji zpétnou vazbu: v zaméstnani si jich nikdo nevsima, neni dulezité, jak a jakou praci odvedou
They lack feedback: nobody notices them at work; it is not important how and what kind of work they do

Schazi jim stabilita: budoucnost zaméstnavatele je nejista
They lack stability: the future of their employer is uncertain

Nemaji moznost kariérniho rdstu, postupu
They have no opportunity for career growth, promotion

Slozité vnitrni procesy: realizovat cokoliv nového trva velmi dlouho
Complex internal processes: it takes a long time to implement anything new

Nemaji moznost odborného ristu, uéeni
No opportunity for professional growth, learning

Nizka mira flexibility: schazi jim pruzna pracovni doba a/nebo home office
Low level of flexibility: they lack flexible working hours and/or home office

Zaméstnavatel technologicky ustrnul, vyuziva zastaralé technologie a postupy
Employer is technologically stagnant, using outdated technologies and processes

Nesouhlasi s politikou firmy v oblasti spolecensky duleZitych témat (ekologie, diverzita apod.)
They do not agree with the company’s policy on socially important issues (ecology, diversity, etc.)

Jiné*
Other*

*Mezi jinymi diivody odchod( zamcti (36 %) personalisté ve
vyrobnich spole¢nostech uvadéji velmi ¢asto nezvladnuté vysoké
naroky na praci. Ve firmach, které se vyrobé nevénuji je to kariérni
posun nebo potfeba zmény na strané zaméstnance.

*Among other reasons for employee leaving (36%), HR managers in manufacturing
companies very often cite failure to cope with the high demands of the job.

In non-manufacturing companies, it is a career move or the need for a change on
the part of the employee.
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. Z pohledu zaméstnanct
From the employees' perspective

Zdroj: Generacni priizkum 2023, Gi/Grafton Recruitment
Source: Generation survey 2023, Gi/Grafton Recruitment

Z pohledu firem a jejich personalistt

HR managers

Zdroj: Analyza HR ve firmach 2024, Gi/Grafton Recruitment

From the perspective of companies and their

Source: HR analysis in companies 2024, Gi/Grafton Recruitment
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FLUKTUACE POHLEDEM PERSONALISTU
FLUCTUATION FROM THE HR PERSPECTIVE

Fluktuace predstavuje problém pro vice nez polovinu personalistl. 32 % personalistii vnima jeji riziko zejména
u pozic ve vyrobé, 8 % pak u specifickych pozic. Stejny podil ji resi napri¢ odbornostmi a specializacemi.

Fluctuation is a problem for more than half of HR professionals. 32% of HR professionals perceive see it as a risk especially in manufacturing
positions, 8% in specific roles. The same proportion deal with it across disciplines and specialisations.

Je fluktuace problém?
Is fluctuation a problem?

(o)
6 %
Ne, neni potreba resit

No, there's no need to deal with
. Ano (u pozic ve vyrobg&)
Yes (for manufacturing positions)

. Ano (u uréitych specifickych pozic)
Yes (for certain specific roles)

8 %

. Ano (u vétsiny pozic)
Yes (for most positions)
. Ano (u THP pozic)
Yes (for administrative positions)

Zdroj: Analyza HR ve firmach 2024, Gi/Grafton Recruitment
Source: HR analysis in companies 2024, Gi/Grafton Recruitment
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FLUKTUACE POHLEDEM PERSONALISTU
FLUCTUATION FROM THE HR PERSPECTIVE

Jaka konkrétni opatreni podnikaji pro snizeni fluktuace zaméstnancti
What specific measures they take to reduce employee fluctuation

Pravidelné porovnavaji mzdy s konkurenci a udrzuji je na srovnatelné nebo vyssi Grovni

They regularly compare salaries with their competitors and keep them at a comparable I 69 %
or higher level
Podporuji a posiluji tymovou atmosféru (teambuilldingy, firemni ¢i tymové akce) EEE— 57 %
They support and strengthen team atmosphere (teambuildings, company or team events) °
Pravidelné realizuji prizkum spokojenosti zaméstnancti a ¢ini opatfeni ke zlepseni
. . . | 9
They conduct regular employee satisfaction surveys and take measures to improve 43 %
Poskytuji moznost individualniho rozvoje dovednosti, vzdélavani
. . R . ’ L. | 9
They provide opportunities for individual skills development, training 41 %
Poskytuji moznost kariérniho rlistu fr— ®
They provide opportunities for career growth 32 %
Poskytuji manazerdim skoleni a tréninky (vedeni lidi, motivace a feseni problému atd.)
They provide managers with training and coaching (people management, motivation EEEEEE 30 %
and problem solving, etc.)
Podporuji manazery v tom, aby zaméstnanciim vychazeli maximalné vstric — 27 %
They encourage managers to be as helpful as possible to employees 0
Podporuji zapojovani zaméstnanct do novych projektt - i mezioborovych pr— 19 %
They encourage employees to get involved in new projects - even interdisciplinary ones °
Jiné ®
Other u 4%

Zdroj: Analyza HR ve firmach 2024, Gi/Grafton Recruitment
Source: HR analysis in companies 2024, Gi/Grafton Recruitment

43



VYPOVED: A CO DAL?
RESIGNATION: AND WHAT ELSE?

K setrvani na pracovisti zaméstnance nejvice presvédci zvyseni mzdy, presto firmy k tomuto kroku
pristupuji jen v 5 % pripadu, kdy se dozvi o umyslu zaméstnance odejit. Nejcastéji se v takovém pripadé
snazi zaméstnanci lépe vysvétlit vyhody, které se vazou s jeho soucasnou praci.

Employees are most likely to be persuaded to stay on the job by a salary rise, yet companies only take this step in 5% of cases where they learn
of an employee’s intention to leave. Most often, they try to better communicate to the employee the benefits associated with their current job.

44

Co zaméstnance presvédci stahnout vypovéd'

What convinces an employee to withdraw his
or her termination notice

¢7+ I

s4o I

3o I

249 I

175 I

15% I

2% 1

Zvyseni mzdy obratem
Immediate salary rise

Premlouvani a zd(raznéni, Ze je ve firmé potrebny
Reasoning and emphasizing that he or she is needed in the company

Navrh zmény pracovniho zarazeni
Suggesting a change in job description

Prislib zvyseni mzdy co nejdfive to bude mozné
Promising a salary increase at the earliest opportunity
Jiné | Firmy resi individualné
Other | Companies deal individually

Komunikace vyhod stavajiciho zaméstnani i zaméstnavatele
Communicating the benefits of current job and employer

Upozornéni na rizika zmény zaméstnani
Warning of risks of switching jobs

Jak firmy reaguiji, pokud zaméstnanec projevi imysl dat vypovéd

How companies react when an employee indicates an intention
to resign

I 5%

I 20 %

s«

I

I - o

I, <1 %

7

Zdroj: Analyza HR ve firmach 2024, Gi/Grafton Recruitment
Source: HR analysis in companies 2024, Gi/Grafton Recruitment
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UMELA INTELIGENCE
V NABORU

Al
IN RECRUITMENT




Uméla inteligence (Al) predstavuje fenomén
soucasnosti. Rostouci pocet spolec¢nosti ji zavadi
anebo alespon testuje a hleda moznosti jejiho
vyuziti pro zefektivnéni celé rady firemnich
procesl. Neni tedy divu, Ze zavedeni Al

a automatizace je jednim z klicovych utkolt pro
letosni rok i v oblasti personalistiky.

Vyhody implementace Al v HR jsou zfejmé - vyssi produktivita,
efektivnéjsi a rychlejsi procesy, at uz jde o mapovani trhu, oslovovani
potencialnich kandidat(, tvorbu text( a obrazkd pro personalni
inzerci, komunikaci a prescreening kandidatt, komunikaci se
zaméstnanci ¢i navrhy jejich dalSiho rozvoje a vzdélavani. Na rozdil od
personalistd, ktefi pozitivni prinosy Al vidi zcela jasné, se vsak ukazuje,
Ze Siroka verejnost ma z této technologie ¢asto smisené pocity.

| kdyZ obecné ji lidé vnimaji spiSe pozitivné, jeji vyuziti pfi komunikaci
o budoucim zaméstnani se jim zda neosobni. V této oblasti je tedy

nutné nadale myslet i na lidsky rozmér.
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Artificial intelligence (Al) is a phenomenon of our time.
A growing number of companies are implementing or at
least testing it and looking for ways to use it to improve
the efficiency of a wide range of business processes.

It is not surprising that the introduction of Al and
automation is one of the key tasks for this year in HR.

The benefits of implementing Al in HR are obvious - higher productivity,
more efficient and faster processes, whether it's market mapping, reaching
out to potential candidates, creating text and images for HR advertising,
communicating and pre-screening candidates, communicating with
employees or suggesting further development and training. However,
unlike recruiters who see the positive benefits of Al quite clearly, it turns
out that the general public often has mixed feelings about the technology.
Although people generally perceive it rather positively, they find its use in
communications about future employment rather impersonal. It is therefore

necessary to continue to think about the human dimension in this area.



AlV HR POHLEDEM PERSONALITU
Al IN HR AS SEEN BY HR PROFESSIONALS

Vyuzivaji personalisté umélou

inteligenci

Are HR professionals using
artificial intelligence

46 %

Ano
Yes

. Ne, ale planuji zacit
No, but they plan to begin

. Ne a ani neplanuji zacit
No, and they don't plan to begin

Zdroj: Analyza HR ve firmach 2024, Gi/Grafton Recruitment
Source: HR analysis in companies 2024, Gi/Grafton Recruitment

Na jaké procesy Al pouzivaji
What processes do they use Al for

Hledani a oslovovani kandidat(: tvorba text( a obrazkd pro inzerci
Searching and reaching out to candidates: creating texts and images for advertising

Navrhovani sméru a obsahu dalsiho rozvoje zaméstnanct
Suggesting the direction and content for further employee development

Zapojeni zaméstnanc(, komunikace se stavajicimi zaméstnanci
Employee engagement, communication with existing employees

Vzdélavani zaméstnanct
Employee training

Hledani a oslovovani kandidat(i: konzultace strategie hledani, navrh zdrojovych pozic apod.
Searching and reaching out to candidates: consulting on search strategy, suggesting

sourcing positions, etc.

Hledani kandidat(: vytvoreni boolean prikazt pro LinkedIn nebo Google
Candidate search: creating boolean commands for LinkedIn or Google

Komunikace s kandidaty: chatbot nebo voicebot
Communication with candidates: chatbot or voicebot

Mapovani trhu pro hledani a oslovovani kandidat(
Market mapping for candidate search and outreach

Komunikace s kandidaty: ATS (Applicant Tracking System)
Communication with candidates: ATS (Applicant Tracking System)

Nabor a vybér: prescreening kandidatd
Recruitment and selection: prescreening of candidates

59 %

24 %

24 %

19 %

17 %

16 %

16 %

14 %

10 %

7 %

Baze - Ti, ktefi aktualné vyuzivaji Al
Source: Those currently using Al
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VNIMANI UMELE INTELIGENCE
PERCEPTION OF ARTIFICIAL INTELLIGENCE

Mezi zaméstnanci v tuto chvili prevazuji neutralni az pozitivni emoce spojené s umélou inteligenci.

Jen 5 % zaméstnancl je v souvislosti s touto technologii zcela negativnich. Vétsina si tedy uvédomuje
prinosy, které uméla inteligence mize v pracovnim procesu nabidnout.

Neutral to positive emotions about Al prevail among employees at the moment. Only 5% of employees are completely negative
about the technology. Therefore, most are aware of the benefits that Al can offer in the workforce.

Jak zaméstnanci a kandidati vnimaiji Al

How employees and candidates perceive Al

17% 40 % 29% 9% 5%
() © ® ®
Laska Radost = Nuda Vztek

Love Joy Boring Anger
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JAK ZAMESTNANCI A KANDIDATI VNIMAJI Al PRI HLEDANI PRACE
HOW EMPLOYEES AND CANDIDATES PERCEIVE Al WHEN
LOOKING FORA JOB

Setkali se s Al Jaky maiji pocit
pfi hledani prace? How do they feel about it

Have they encountered Al
in their job search?

37 %
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GENERACNI PRUZKUM | GENERATION SURVEY

Stadhnéte si nas Generacni prizkum 2023, ktery mapuje
motivace uchaze¢li o praci z jednotlivych vékovych
skupin. Prazkumu se zucastnilo 1 952 respondentl
napfi¢ generacemi z celé CR. Probihal formou online
dotazniku zaslaném na databdzi kontakt(l spolec¢nosti
Grafton Recruitment a Gi Group v obdobi od 9. ¢ervna
do 16. cervence 2023.

Download our Generation Survey 2023, which maps
the motivations of job seekers by age group. 1,952
respondents across generations from the entire
country took part in the survey. It was conducted via an
online questionnaire sent to the candidate database
of Grafton Recruitment and Gi Group between 19 June
and 16 July 2023.
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STAHNETE SI CELY GENERACNI PRUZKUM

DOWNLOAD THE COMPLETE GENERATION
SURVEY FROM OUR WEBSITE

GENERACNI STEREOTYPY A MOTIVACE KE ZMENE PRACE.
CO JE DULEZITE VEDET A PROC?

Vékovy rozptyl uchazecl o praci je dnes diky pozdéjsimu véku odchodu do
dlchodu ohromny. Zaméstnavatelé by se proto méli naucit vnimat potreby
jednotlivych vékovych skupin a pracovat s nimi individualné. A plati to
i v pfipadé naboru, nebot motivace ke zméné zaméstnani se lisi generace od
dlvodim u starSich generaci patfi spiSe perspektivni a vzdélani odpovidajici

napln prace ¢i moznosti profesniho rozvoje, u mladsSich zase flexibilita

a prilezitosti kariérniho rastu. Generace Y a Z navic oslovi i nadstandardni

benefity, jejich zastupci chtéji vidét, Ze o né ma zaméstnavatel skutecné
zajem a vychazi jim vstfic. Generace X zase intenzivnéji vnima, jak probiha
jednénl' béhem vybérového fizeni. Spolu s nejstarél' generaci oznacovanou

zminuje i dobrou povést firmy.

E j"??'.l-":h

Z NASEHO WEBU

GENERATION STEREOTYPES AND MOTIVATION TO CHANGE A JOB.
WHAT IS IMPORTANT TO KNOW AND WHY?

The age variance of job seekers today is enormous due to the later retirement age.
Employers should therefore learn to be aware of the needs of different age groups
and work with them individually. It also applies to recruitment, as reasons to change
jobs vary from generation to generation. The only thing they have in common is the
most significant motivator, which is the amount of salary. Other reasons for the older
generations include perspective job and job content that matches their education or
opportunities for professional development, while for the younger generations it is
flexibility and opportunities for career growth. Generations Y and Z are also attracted
by above-standard benefits. Their members want to see that the employer is genuinely
interested in them and is willing to accommodate their needs. Generation X, on the
other hand, perceives the treatment during the selection process more intensely.
Together with the oldest generation, referred to as Boomers, the top 10 most important

motivators for changing jobs include a good image of the company.
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ENGAGE: DOTAZNIK ENGAGE EMPLOYEE
ANGAZOVANOSTI ZAMESTNANCU ENGAGEMENT QUESTIONNAIRE

Vykon firmy je tGzce propojen s angaZovanosti jejich zaméstnanc. Your company's performance is closely linked to the engagement of its
Engage zjistuje, nakolik je vase firma zdrava, a vy pak mlzete employees. Engage determines how healthy your company is, so you can
podniknout kroky k reseni rady béZnych problémd. take action to address a range of common problems.

Nastroj Engage je zaloZeny na psychosociologickych vyzkumech, Based on the psycho-social theory Engagement is a positive experience
podle kterych se angaZovanost vytvari na zakladé tfi klicovych resulting from the relationships you have, the role you do and the
pracovnich dimenzi, kterymi jsou: vztahy, funkce a odména. rewards you get in the workplace.

Prectéte si vyslednou zpravu, abyste dokazali: The report is a key to:

e porozumét silnym strankam a zranitelnostem e understand the strengths and potential vulnerabilities

e naplanovat kroky k pozitivnimu ovlivnéni vsech klicovych motivator( e create a plan of action to positively influence all key motivators

e definovat ukazatele pohody ve firmé e see indicators of well-being in the company

¢ identifikovat prevladajici zplsoby vedeni a fizeni e identify prevailing leadership styles

e reagovat na podnéty vyplyvajici z otevienych otazek e respond to suggestions arising from open questions

KONTAKT | CONTACT US:

Jana Vavrova

Project Manager HR Services o thomas%

Grafton Recruitment s.r.o. approved partner
Palladium, Na Pofrici 1079/3a

11000 Praha 1 Grafton/Gl & Thomas International diky Grafton/Gl & Thomas International
\, +420 777 835 425 globalni spolupraci podporuji klienty ve support clients in all HR processes through
@ jana.vavrova@grafton.cz vSech personalnich procesech. global collaboration.
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Inzerce

@\ uLékare.cz Q
=

Diky uLékare.cz napliujete
»S* z pilifa ESG, sniZujete ndklady
a zvysujete zaméstnaneckou spokojenost.

S uLékafe.cz se podilite na péci o zdravi zaméstnanci a jeho udrzeni.
Tim vytvdfite lepsi pracovni prostiedi, snizujete absenci z divodi nemoci
a zvysujete bezpecnost lidi ve firmé.

Rdmec pouzivany k hodnoceni udrzitelnosti

°
‘ o J e E S G ? a etického dopadu spoleénosti z hlediska Zivotniho

prostfedi, socidlniho prostfedi a postupt vedeni.

jako environmentdlini

© klimatickd zména

© znedisténi a odpady

© recyklace a principy cirkuldrni ekonomiky
© adalsi

jako socidlni

Lidské zdroje Dalsi stakeholdefFi
@ péce o zaméstnance a ndborovd politika © vztahy s komunitami
(pf. rodiny zamést-

© zdravi a bezpeé&nost na pracovisti .
L s . nancd)
© rovné prilezitosti
© lidskd préva

© well being a work-life balance

© osvéta vefejnosti
© bezpecnost vyrobk

dalsi
© zabezpedeni osobnich ddajl O acel

jako governance (vedeni spole&nosti)
© management
© finanéni fizeni

© etické principy

Advertisement

@\ ulékare.cz Q

=
Thanks to uLékare.cz you are
fulfilling the "S" pillar from ESG, reducing
costs and increasing employee satisfaction.

With uLékare.cz you are helping to care for and maintain the health of your
employees. You thus create a better work environment, reduce employee
absence due to iliness, and increase the safety of people in the company.

A framework used to assess a company's sustainability

tht is ESG’ and ethical impact from the perspective of the natural
°

and social environment and management processes.

for environmental

© climactic change
© pollution and waste
© recycling and principles of the circular economy

© and more

for social

Human resources Other stakeholders

@ employee care and hiring policies & community relations

© occupational health and safety (or employees'
families)

© equal opportunity
© human rights
© well being and work-life balance

© public awareness
© product safety

. and more
) security of personal data ©

for governance (company management)

© management
© financial control
© ethics



KDE NAS NAJDETE
WHERE TO FIND US

POBOCKY | BRANCHES:
Grafton Recruitment

Praha

Palladium

Na Poric¢i 33,110 00 Praha 1
Tel.: +420 242 456 652
E-mail: info@grafton.cz

Jihlava

Palackého 18, 586 01 Jihlava
Tel.: +420 567 588 911
E-mail: jihlava@grafton.cz
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Liberec @
Usti n. Labem
Hradec Kralové
([
Praha
o
[ J
Plzen
o
Jihlava
Ceské Budéjovice
o

Usti nad Labem Pizeii
Revolu¢ni 551/6 Budova BCB
400 01 Usti nad Labem Anglické nabrezi 1, 301 00 Plzen
Tel.: +420 417 662 810 Tel.: +420 720 748 818
E-mail: usti@grafton.cz E-mail: plzen@grafton.cz
Ceské Budéjovice Liberec
Radniéni 133, 370 01 Ceské Budéjovice Moskevska 638/8, 460 01 Liberec
Tel.: +420 725 792 545 Tel.: +420 489 208 930
E-mail: cbh@grafton.cz E-mail: liberec@grafton.cz

Brno

(GiGroup

grafton|

Gi Group Holding

o
Ostrava
Olomouc
o
Olomouc
Horni namésti 14 /17,
779 00 Olomouc

Tel.: +420 584 108 780
E-mail: olomouc@grafton.cz

Hradec Kralové

Wonkova 385, 500 02 Hradec Kralové
Tel.: +420 495 213 748

E-mail: hradec@grafton.cz
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u YOUR JOB, OUR WORK

POBOCKY | BRANCHES:
Gi Group Czech Republic

Praha

Na Porici 3a,

110 00 Praha 1

Mobil: +420 773 780 886
E-mail: salescz@gigroup.com

Brno

Moravské namésti 249/8, 602 00 Brno
Tel.: +420 542 424 521,

E-mail: brno@gigroup.com

. Pobocky | Branches

Liberec . B Kancelafe | Offices
Usti n. Labem -
Vrchlabi
Chomutov
Hradec Kralové
® =
Praha Kvasiny
[ ) |
Cheb Kolin °
Vysoké Myto Opava @ ()
) Ostrava
Plzen
o
Brno

Ostrava Jihlava Plzen
CTP Park Ostrava Hrabova Palackého 18, Budova BCB, Anglické nabrezi 1,
Na Rovince 879, 720 00 Ostrava 586 01 Jihlava 301 00 Plzen

Mobil: +420 595 131 777
E-mail: ostrava@gigroup.com

Opava

Rybéarska 1665/2, 746 01 Opava
Mobil: +420 601 311 204
E-mail: opava@gigroup.com

Tel.: +420 567 588 911
E-mail: jihlava@gigroup.com

Tel.: +420 720 748 818,
E-mail: plzen@gigroup.com

Usti nad Labem

Revoluéni 551/6, 400 01 Usti nad Labem
Tel.: +420 417 662 810,

E-mail: usti@gigroup.com

Liberec

Moskevska 638/8, 460 01 Liberec
Tel.: +420 489 208 930,

E-mail: liberec@gigroup.com

KANCELARE | OFFICES:

Cheb

Manesova 184/19,
350 02 Cheb

Tel.: +420 601 204 503

Chomutov

Na Bélidle 925/10,

430 01 Chomutov

Tel.: +420 720 748 833
E-mail: usti@gigroup.com

Kvasiny
Skoda auto
517 02 Kvasiny 145

Kolin

Karlovo namésti 72,

280 02 Kolin

Tel.: +420 725 741 138
E-mail: kolin@gigroup.com

Vrchlabi

Skoda auto
543 01 Vrchlabi, Délnicka 531

Hradec Kralové
Wonkova 385,

500 02 Hradec Krélové

Tel.: +420 495 213 748,
E-mail: hradec@gigroup.com

Vysoké Myto

Prazska 52, Prazské Predmésti, 566 01 Vysoké Myto
Mobil: +420 770 142 716,

E-mail: vysokemyto@gigroup.com
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www.grafton.cz
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